Valley Arts Initiative
    Best Practices - Evaluation
St. Croix Concert Series:

Measureable goals are as follows:  250 attendees per concert with 10%-20% new attendees; 10% - 20% of ticket sales to students; 40 tickets per concert donated to the under-served; 70 senior citizens at the Croixdale performance, 800 students attending the quartet presentations.  In addition we hope to broaden the geographical area of attendance through advertising and maintain or increase donations.

Data is collected regarding number of ticket sales, sales to new attendees, sales to students, ticket holder’s city of residence,  individual, business and foundation donations, number of complementary tickets distributed and outreach attendance.  Statistics indicate whether we have been successful in marketing, fundaring and community outreach and they influence where our efforts should be focused next season.  For example, the SCCS may expand advertising to other geographic areas, find more way to distribute free tickets, drop or add different types of concerts, devise creative ways of attracting students to concert and find other outreach venues.

Lamar Community Center: The reviewers found the “graffiti wall” to be a creative way of collecting participant’s impressions, going beyond participant counts.
We’ll track the number of youth participants in the seminars, the number of youth participants in performance at the festival, request brief evaluations of participants that includes a question on the value they place on arts activities; and provide a chalkboard “graffiti” wall during the seminars and festival for ongoing inspired feedback.  
